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The Melchers China organization is a member of the globally operating Melchers
Group. Headquartered in Bremen, Germany, C. Melchers GmbH & Co. KG is
privately owned and established its first Asian branch in 1866 in Hong Kong. The
company has been engaged in doing business in Asia ever since.
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The consumer business unit of Melchers China benefits from the strength and
heritage of the Melchers Group, with a distinguished history in China dating back to
the early 20th century when we introduced a range of European consumer brands.
Our commitment to quality and customer service has solidified our reputation as a
reliable partner in the luxury sector. Today, our portfolio in China has expanded into
a diverse range of categories in which we offer our expertise: watches, jewelry,
leather, toys, home & living, and fashion.
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Digital Marketing Specialist
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Location: Shanghai
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Report to: Digital Marketing Assistant Manager with dotted line to EC manager
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Job description:
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1. Social Media Account Management: Responsible for the daily operation of the
company's mainstream social media accounts (Xiaohongshu, WeChat, Weibo,
Douyin, etc.), including content publishing, comment interaction, and fan
maintenance; optimize account operation strategies to increase account
activity, fan count, and content exposure and conversion.
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KOL Collaboration Process: Responsible for KOL (Key Opinion Leader)
screening, contact, negotiation, and collaboration follow-up; establish and
maintain a KOL resource pool; coordinate KOL collaboration details (content
requirements, sample management, scheduling, settlement); follow up on
collaboration effects, review and optimize the KOL collaboration model.
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Track trends in social media platforms, competitors' social media operations,
and KOL collaboration strategies; output analysis reports and optimization
suggestions.
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Plan and manage paid media placement, accurately target the intended
audience, and optimize the conversion path from marketing to purchase;
cooperate with suppliers and platform parties to explore and utilize the latest
advertising products and formats (continuously monitor and analyze
advertising effects).
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Coordinate with internal teams and external suppliers to plan and execute
campaigns or marketing events.
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Internal process coordination, including coordination with departments such as
Finance and Legal.
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Requirements:

FERER

1.

Bachelor's degree or above in Marketing, Digital Media, Fashion
Management, Art and Design Management, Business Management, or
related majors.
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More than 3 years of relevant work experience in social media account

operation and KOL collaboration; familiar with the operation rules of
mainstream social media platforms (such as Douyin and Xiaohongshu) and
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KOL collaboration processes; priority will be given to candidates with
experience in the fashion or luxury goods industry.
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3. Familiar with China's digital media ecosystem and advertising placement
system.
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4. Possess excellent communication and negotiation skills, be able to efficiently
connect with KOLs and internal teams, and accurately convey collaboration
needs.
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5. Proficient in written and spoken English.
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Applicants are requested to send their CV and expected annual salary to Jojo Zhang
at jojozhang@melchers.com.cn
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